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Un acquisto ragionato - allegato 1 
 
 
Su alcuni giornali abbiamo trovato delle pubblicità (vedi allegato 2). Dobbiamo scegliere 
quale televisore acquistare. 
 
1. Guardando le offerte, quali sono secondo te i criteri utili per fare questa scelta? 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

2. Il numero che appare sugli schermi in basso a destra cosa significa ? 

________________________________________________________________________ 

2a. Metti in ordine crescente queste misure? 

________________________________________________________________________ 

 
3. Quali sono i metodi di pagamento proposti? 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 
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4. Quali sono i vantaggi e gli svantaggi di ogni metodo proposto? 
 
Metodo di pagamento  ................................................  
 

VANTAGGI  SVANTAGGI 

 
  
 
  
 
  
 

 
  
 
  
 
  

 

 
Quando possibile verifica le tue affermazioni con un calcolo 
 
Metodo di pagamento  ................................................  
 

VANTAGGI  SVANTAGGI 

 
  
 
  
 
  
 
  

 
  
 
  
 
  
 

 
 
Quando possibile verifica le tue affermazioni con un calcolo 
 
5. Quale televisore acquisteresti e perché?e quale sarà il prezzo d’acquisto secondo il 
metodo di pagamento scelto da te? 
Confrontando il prezzo a seconda dei due metodi di pagamento, a quanto ammonta la 
differenza di prezzo? 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 
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6. Quali sono le professioni che ruotano attorno a un apparecchio TV? 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________ 

 


